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Executive Summary

This deliverable elaborates the PREFESethination & communication plan (DCP) that will help
maximise the impact ahe project and secure a legacy for it.

two9C9¢Qa 5/t A& FftAIYSR gA0GK GKS tw9C9¢ t SNF2NXYI

I POL1: To detect and pnealidate FET like trends

1 PO2: Tamplement the Responsible Research and Innovation (RRI) dimension into the FET
contextand engage all target stakeholders in the activities of the project from the beginning

1 PO3: To boost the potential and leadership of actors holding promising FEE#ike id

1 PO4: To promote crossectorial joint knowledge

These Performance Objectives aoelte achieved by the following DCP Initiatives:

9 Building and use of Open Trend Consultation (OTC) and Community Engagement Platforms to
augment artificiaintelligence with human and social intelligence to detect andvyakdate
FET like trends

91 Detect ard engage with Experts

1 Facilitate matckmaking between actors (e.g., researcher groups, companies, institutions, and
technology providers)

f Engagingandend2 ¢ SNAY 3 G@AadA2y¢ K2t RSNE; F2NJ I OO0St SN

1 Engaging all target stakeholders in tRRI activities of the project from the beginning

The DCP Initiatives aatso related tdollowingadivities:

1 Trendington
1 IdeAcademy

ThePREFET project, as a coordination and support action, will reach out to a large number of experts
to find the optimd strategies for dealing with Future and Emerging technologies and promoting these
outcomes in a way that will allow them to be practicathplemented.

The document covers:

Dissemination channels and tools (benchmarks and key performance indicatdnslegoping experts
identified in WP2 (Task 2.1) to dissemination measures (to finalise coverage, channels and tools)

Communication with kegtakeholder groups throughout the project
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List of acronyms/abbreviations

Abbreviation Explanation

DCP Dissemin&ion & communication plan

FET Future and Emerging technologies

Al Artificial Intelligence

DCP Dissenination and Communation Plan

DoA Description of action

GDPR GeneralData Protection Regulation

MEPs Members of European Parliament

EGE European Grop on Ethics in Science and New Technologies
CSsO Civil Society Organisations

EESC European Economic and Social Committee

EPP 9dzNR LISy t S2L)X SQ&a t I NIeé
PES Party ofEuropean Socialists

ALDE Alliance of Liberals and Democrats for Europe
KPls Key performace indicators

GA General Assembly

CA Consortium Agreement

IPR Intellectual Property Rights

OoTC Open Trend Consultation

SWAFS Science with and for society

Table 1: List ohcronyms/abbreviations
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Glossary of terms

Term Explanation

Target Audience Group for which PREFET communication or dissemination is targeted

Disseminatioh The public disclosure of project results tailored to experts that
exploit/reuse project results

Communication Reaching out to society and communicating about the pmognd its
results to a multitude of audiences, including the media and the publig

Exploitation The use of project results for any purpose (further research, developt
and commercial exploitation, policy support, education, standards, et(

Key messagp The main points PREFET wants target audiences to hear and remem

Stakeholder A relevant actor (persons, groups or organisations) who: (1) migh
FTFSOGSR o0& GKS LINRP2SOUT oO6HU KI
results andindings; (3have a stated interest in the project fields; and,
have the knowledge and expertise to propose strategies and solutio

FETSs.

Visual identity Graphical identity and other visual components (such as logo, ¢
scheme, fontslused in PREFET commnuation/dissemination tools (i.€
web, printed materials, report and presentation templates).

Search Engin{ The practice of increasing the quantity and quality of traffic to a wek
Optimisation (SEO)| through search enginegesults. Optimizing a websitaay involve editing it
content, adding content, coding etc. to increase its relevance to sps
keywords

Table 2: Glossary of terms

1 EC definitions taken frorhttps://www.iprhelpdesk.eu/sites/default/files/ELIPRBrochureBoostinglmpact
GD-E.pdf
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1. Introduction to project, the DCP and its
objectives

Coming up with radically new ideas based on excellent seiand being able to materialize them
with real benefits for society is a tremendous challenge. It not only relies on the capability pinchins
potential of the researchers, but on the suitability and synergy of other factors of a very different
nature:societal perception, economic/political context, gender/ethic issues, or its matching with real
social needs. Early detection of this typidea and resource facilitation are key to enable the kick
off of promising future technologies. The EU has dewsdopeveral programs for giving financial
support to these technologies, although competition is fierce, and a considerable proportion of
proposals submitted does not reach the quality threshold.

PREFET will address these challenges by creating a methpgtatfgrm which will connect the three
pillars we consider essential for a successful design and use of FET: a) technology trends detectio
analysis combining the most advanced Al engines with human intelligence and social perception; b)
RRI trends aalysis (and their social impact) and tools for best practices and implementation,
especially aligned with the 2030 Sustainable Developr@dls, and c¢) innovation capacity building.
This means going beyond the observatory position and proactively degeetitgaging and supporting
researchers with high potential to become FET winners, underpinned by the responsible research
approach. RTDI,inknovate, Trilateral Research and De Montfort University, have extensive
experience in the field of technology watdnends analysis, project ideation & project building and
RRI implementation. Thanks to their own research activities and innovative natgies, together

with the knowhow of FET context, we really feel that PREFET will address the need of boosting the
European leadership force and create lelegm innovations of great benefit for society.

The PREFET dissemination & communication plaR)(B&ls the strategy used by PREFET to ensure

that this goal is achieved. The overall strategy focuses on definengtiat, whenand how we will

convey key messages and outcomes of the project to experts, how we want to engage them in order

to make an impct in the FET landscape and transfer knowledge and results in order to enable others

G2 dzaS FyR (I dzS0 @zLF 2 MO EB WIHORA NBS&EA 2y d ¢ KS LINA YI NE
communication activities lies on communicating with specialisthénfield and policymakers, while

the secondary focus lies on informing the general public about project developments.

The DCP has been organized into sections to guide partners in communicating the project key
messages, disseminating results and in using mecessary tools to achieve the strategic and
guantitative goals of PREFET. The document covers:

1. Dissemination chanels and tools (benchmarks and key performance indicators) and mapping
experts identified in WP2 (Task 2.1) to dissemination measurdinéiise coverage, channels
and tools)

2. Communication with key stakeholder groups throughout the project

Communicatios strategy and activities

4. Schedule of dissemination and communications activities

w
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2. PREFET target stakeholder groups

The PREFET consam will identify and involve stakeholders from the earliest stages of the project.
Target stakeholder groups include

Researchers working on F&Td ER@rojects

Toplevel experts in S&T and young promising researchers, detected during technology
scouthg and prospective processes

R&D centres

Policy maker¢e.g. FET Units in EC and REA, NCPd&RdrRnagers in regns)

FET investors

Relevant industrial actors

Trade, professional, and consumer organisations

2.1 Use 6 the stakeholdercontacts¥ 2 NJ t w9 C9¢ Qa Sy 3l
communication activities

2.1.1 Stage 1 formation of the PREFET Expert Committee (PEC)

Fundameri £ G2 tw9C9¢Qa LIy (G2 Sy3alr3as SELISNIa Aa i
whichwill play a central role in the Trendingtofill partnerswill contact grant funding representatives

and science policy shapers to comprise the panel, andthegevith Linknovate will also identify for

invitation eminent researchers in future and engang technologies by mining the massive trend

analysis dataset to find the most prolific FET paper authors and grant holders. The larger dataset will

be used in peference to the narrower dataset of 4T candidate technologies so as to avoid bias

when narrowing down and finalising the 15 technologies in the Trendington.

All detailsaround this PEC are deged inD3.2 and elated GDPR issuesii 3.

2.1.2 Stage 2 use of the PEC in the Trendington

PREFET will rely on the PEC to help narrow down theadfidate technologies identified by the
massive trend analysis into 15 fifdET trendstHow this process wil Ibe run and expected results is
described irD 3.2 Report on PREFEKpert committee

2.1.3 Use of the Trendington list to identify and recruit ldeAcademy
participants

The output of the Trendington will be a final list of 15 future trends, compiled and curated by PREFET
with the help of the PEChis list will then be mined ia similar process as described in 2.2.1 to help
identify 150 researchersten for eat future trendg for recruitment as IdeAcademy participants.

Additionally, the Trendington list will assist in other marketing approaches, such as advertising on FET
oriented websites and approaching other FET research projects for collaborations.
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3. Dissemination

3.1.Objectives and strategy

The aim of public dissemination of PREFET will be to raise awareness about the project, but most
importantly, to disseminate theroject results to audiences that may take an interest in the potential
use d the results (e.g. scientific community, policymakers). PREFET dissemination will focus on
engaging with experts to gather their views about future technology trends.

Although KS O2y a2NlAdzy FAYa G SaidlofAaKAyY Jerts, (NI ya
partners must bear in mind that the project focuses on a sensitive matter (ethical, human rights and
security issues of future and emerging technologies). Therefore, naust be taken when
communicating with the public and media to avoid unnecegsaisunderstandings about the nature

of the project and incorrect perception of its activities, particularly among online communities (e.g.,

as embodied in discussion forums anement threads on news websites).

Dissemination will take place throughout3h LIN2 2S00 Qa f AFSalLly FyR gAff
ends. All materials and dissemination lines will be specifically designed to address the needs of the
different targetgroups.

3.2.Dissemination tools

Different tools will be used throughout ¢hproject according to the targets we want to reach, the
messages we wish to convey and the availability of results. The main tools to reach experts include
the following:

Opinionpieces and shorter articles for newspapers and magazines
Peerreviewed articles

Emails

Third-party events and conferences (presentations)

Project events

Collaboration with other EU projects

E-Newletters

Multimedia rdeases

3.2.1. Opinion pieces and shorter articles for newspapers and magazines

PREFET partnensll write at leastthree opinion piecesr short articles relate to their research and
the outcomes of the project to be published in industry magazines. By targeting -pudiosrs,
innovators, security companies and professional bodies, who are thelikelst the main readers of
such magazines, we aim to influende tpublic opinion on FETSs, bubstlyto influence public policy
within the future and emerging technology sectors.

Examples of potential magazines we could target include:

Horizon, The EU search and innovation
magazinehttps://horizon-magazine.eu/content/abouhorizon_en.htnh
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The Conversatiorhttps://theconversation.com

We will identify other good avenues for publication of opinion pieces and shortelestbased o
the need and experts we wish to reach out to.

3.2.2. Peer reviewed article

Two parhers, Rl and RTDI, are committed to support the publicatioatdéastone article in a peer
reviewed journal, in Open Access. It will be parthef activities during the 12d period of the project,
and be related to the process fecouting FETke trends and experts, related sm optimum blending
between Al and human intelligen@ad the integration of RRI aspects from seed staged/or how
to reinforce visionary skills amongst FIKE reseachers.

3.2.3. Emails (**also a communication tool)

Depending on the needs, the partners are invited to use all the tools at their disposal to contact the
NBOALIASYGA 2F t w9 C9 eand its @ectivesydistiibute INBraaBoyi natdiid, S LINE ¢
convey news and promote participation in the evefadways in line with directives iD1.3 Data
Management Plaip

Through a direct approach, the partners will be able to create a network of contacts with tlbewar
players working on future and emerging tecthogies at national and international level, in order to
promote synergies and future collaborations.

Emailswould be sent to civil society organisations (CSOs) and policy makers in order to provide
information on the work being carried out in PREFET amithay their feedback which will help
influence the outcomes of the project and the future directions of FETSs.

Reaching out to experts via email will also be part of the communications work carried out

3.2.4. Third-party events and conferences (psentations)

PW9C9¢ LI NOYSNE oAff RAAASYAYI UGS |YyR o0dzAf R &dzLJLJ
project and its findings at selected public events and conferences and publishing them in conference
proceedings, whenever possible.

The partnerswill primarily give these presentations personally either as oral or poster presentations
of papers. Although this not the main means for disseminating project results, it represents an
excellent opportunity forgetting immediate feedback from the resercommunity thus providing
two-way communication.

Plans for event participation will be shared with the consortium and all the attended events must be
recorded in the monitoring document available in the sharedkspace. Participation in any type of
public event (at local, national or international level) will be promoted on social media, on the project
website and on the individual partner websites with news items.

3.25. Project events

The partners are respoitse for the promotion of all public events organized within or connected to
PREFET. We recommend using the means of communication described in this document to reach
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potential participants and encourage thedingagement. Partners are invited to report dés of
events they organize or participate in in the monitoring document available in the shared workspace.
The monitoring activity is specifically requested by the European Commission and is therefore

mandabry for reporting.

The Roadmap Presentation Evewhich will take place at M18vill be the final and most prominent
project dissemination event to present and discuss the outcomes of the project, strengthen
connections between partners and exjs, increase stakeholder engagement and influence policy
makers. As the final conference will bring together researchers, media, national and Ethakans

and other experts, we will seek to host the conference in Brussels at an opportune timej e.g. i
conjunction with a larger polieselated event to easeteendance for EU policymakers. In addition to
presentations from consortium partners, the event will feature insightful talks from -{béndy
speakers, which will pose questions for further disauss

A full account of all the events organised by PRERETe giveras part of the PeriodiReport for the

project O1.2).

Date and place Organising partner

Trendington Madrid RTDI
Novanber 2019

IdeAcademy Location tbcplended with RTDI

training online

Roadmap Brussels RTDI

Presentation Event

3.25.1. Trendington Event

Table3: Project events

The Trendington will be a 1 dand a halievent held inNovember 2019 Madrid with two different
objectivesfirst, to funnel the 45trendsvalidated in the previous phaselown to the prior 15 ones
second, to communicate the project results obtdhto date,and give visibility to the consortium
activities and the methodological platforrim order to promoted seeds of FET proposals@msortia
to train along the IdeAcadem$pecific deligrables are related to this event (iB3.3.

3.25.2. IdeAcademy

The teAcademy will be part of the PREFET methodological platform, devotetbntfying and
S KI@gS OFfttSR GUKS aOFyRARI(GSa¢s

Sy3alr3Iay3a sKI
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defined before, candidates will be mainly researchers (both ftbenacademic and neacademic

sector) with excellent S&T track recomddawhose activities match with any of the trends validated in

0KS ¢NBYyRAYy3AG2y S@Syldod ¢KS YIFIAy 3I2Ff 2F GKS LRS!
promote crosssectoiial collaborations and wip-win alliances, provide the RRI context for
accelerating the kickff of their ideas and achieve a successful project implementation.

PREFE&xpects tadentify and select a set of 10 candidates per each related trend (150 in mizhl)

will proactively contact them to invite them to the IdeAcadenepnsidering an engaging ratio of
around 20%. The ranking of candidates will be performed through scoring according to the following
criteria (max 10 points):

Scientific alignment with treas validated in the project (max 5 points)

FET gatekeepers fulfient (max 3 points)

Professional track record (max 2 points)

Tie-brake criteria based on RRI considerations (e.g. gender equality, social commitment, etc).

Candidates invited to the IdeAcadgmill be enrolled into &kills training programme characterized
by an experienc®riented approach represented in Figure 1.

COMMUNICATION
SKILLS
MARKETS - Messages and
- Segmentation audiences
PLAN - Revenue modelling - Channels through
. - Project - Quantified Value market uptake
TEAM management Proposition - RRI dimension
- Multidisciplinary - RRI management - Pricing policies - Error prevention
CONCEPT strategic alliances - Routes to market
- Integral Project _RRI realities
building - Problem solving
- Business intelligence
and Informed creativity
- Increase need-
BASIC orientation and solution
CONCEPTS differentiation
& USEFUL - RRI basics

KNOWLEDGE - Structured thinking

Figure 1: experienceriented approach of the IdeAcademy

IdeAcademy has been poesigned by following the main principles around adult learning: they need

to be selfdirected, goaboriented, rdevant and tasloriented; adults come to training with a lifetime

of existing knowledge, experience, and opinions, &an8 I N}y ¢ KSy GKS& aSS agKI
Sound and appealing projects will have more chances of being materialized by attractiimgfinach

the FET programme and other sources. As we intend to keep the main services from ldeAcademy
available beyondhe project, we believe the results will contribute to promote European leadership

and competitiveness.

The specific services includeddeAcademy are the following:

1) Capacity building through training over Innowizard: an online toolkit fordR&éct ideation
and integral building already developed by RTDI (figure 7), that serves also to monitor the level
of advancement along the procestdefining and validating a whole concept for the project,
planning its development and managing explotatof results. Finally, it will also be used as
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baseline for offering knowledgereation webinars, experiendauilding gamifications and
group dynanics.

2) Potential transdisciplinary partners for networking. LKN will identify leading players suitable
for colaborating with the candidates according to their specific needs.

3) Customized RRI toolkit designed by partner DMU to learn best practices andyideitical
issues

PRODUCT IDEATION DEVELOPMENT EXPLOITATION

O OBJECTIVES @ MARKET
: ’l;:.:':ds @ BUSINESS MODEL
@ ROUTE TO MARKET

CURRENT REALITY

Figure 2: the Innowizard toolkit

Again, specific deliverables are devoted to this agtiiie.D4.2).

3.26. Collaboration with other EU projects

PREFET Widentify, connect and collaborate with other initiatives andfabded projects with similar
G2LIAOCA YR 2062S00A 0S4 xamjlés ofeniasagiti Mdiiabdratioh Bclviti€s @are A Y LI (
the organisation of joint workshops, a possible joint fipaoject event, promoting each other's

events/key outcomes via news items on the project website and on social media, etc.

These activities are kefor the development of synergies, improved knowledge sharing and
information exchange with researchers aimtovators.

Srecial attention will be given to the collaboration with the oth€SAs in FET arda, strong
cooperation with the EC.

3.2.7. ENewletters

PREFET @sortium will keep active in relevant newsletter around the FEWroanity (i.e. by the EC
or other CSAs ethne area).

PREFE(Grant Agreement number 824748) D5.1 Communication & Dissemation



PREFET Project is about evidence-based detection of emerging technology trends with high-impact potential, and
funnel them down to successful FET proposals. This implies an efficient process into which the Consortium is fully
immersed.

It started with human intelligence-based (manual) scanning of tens of information sources to detect signals for
potential trends. As a result, we have compiled more than +500 signals. This is being followed by a second step in
which Artificial Intelligence is used to validate these signals and convert them into specific tech trends. For this
purpose, we use Linknovate’s technology (one of the Partners in PREFET). It is resulting into more than 50 pre-detected
trends.

The following step, to be launched in April, will be an open and wide consultation to experts around the pre-detected
trends, in order to validate, prioritize and complement them. An online survey is being designed in order to maximize
usability and relevancy of responses. Through this step, we will filter to a list of 15 trends, which will be presented
during the so called Trendington Event in Madrid, September 2019.

This event will have two purposes: 1) Discussing with key experts around the trends in order to identify the most
promising ones and compile as much preliminary knowledge as possible around technical and future application
challenges; 2) Engaging multidisciplinary researchers interested in preparing a FET proposal around one of these
trends.

The final step will be to coach and train FET applicants in order to increase their probabilities for success in terms of
getting funded as well as towards exploitation of results. We are targeting proposals for May 2020 FET Open Call, to
whom we will offer online training in which we are already working (including webinars, videos, virtual workshops...).
Towards the future of FET within Horizon Europe framework programme for R&D and Innovation, an IdeAcademy will
be organised to reinforce coaching and training under blended learning approaches. The location and duration of this
opportunity will be defined in the coming months.

In the end, PREFET Project will:

1. Create really valuable information towards the definition of future flagship or key enabling topics;

2. Support researchers in their decisions around future research investment with high-added value information
about the state of the art, which normally takes either a long time to generate or high costs for accessing
databases and platforms (or both).

3. Help European researchers to focus more efficiently into high-impact technologies which will generate long-
term social benefits, such as promising ground for young researchers, competitiveness and related
employment.

4. Promote European social welfare, since from the very first steps, RRI aspects and SDG Social Development
Goals (SDGs) are being taken into account while searching and filtering signals and trends.

DETECTION OF SIGNALS
AND TRENDS
Human and Al-based technology intelligence

Open / Wide consultation to experts
TRENDS

BUILDING KNOWLEDGE
AROUND TRENDS

Scanningthousands of information
entries - Linknovate.com
Online user-friendly surveying

g

PREFET White Paper on emerging
technologies with potential for highest
impact

FET Open seed consortia and ideas

Trendington Event

"r .SUII;JRTEHN@TREND?@.@USE'@ .4 0/ B

IdeAcademy /7 inlnetraining (videos, webinars,
N y | virtual workshops...)
"v" l\ PROJECTS AN Blended learning (on-site school and
coaching)

Figure3: PREFE&t FET newsletter pthe EC.
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3.28. Multimedia releases

Multimedia materials will be preparedduring FREFET events and along thikeAcademyto be
published mainly vilPREFET website, and also at events in which Project Partners take part
disseminating PREFET activities and results. Thikapitlen maity during the2" project period,

when dedicatecevents will be happening and there Wik a critical mass of project results to work
with.

3.3.Barriers, risks and mitigation measures

One of the main risks relates to the inherent difficulties of drawing and sustaining the interest of
SELISNI&E Ay (GKS LINRP2SO0 NB&ad#Z a4z | yR LotopeBak.Odzt | NI
WP2 focuses on stakolder identification, analysis and consultati@nthree key elements of

successful CSAs. Experts will be involved in every step in our approach using a variety of means:
interviews, focus groups, Delphi study, survey, meagjnworkshops communication taans, and

comprising the PEC. Furthermore, the consortium includes partners who are recognised experts in

their respective domains (e.g., FET ethics, privacy and data protection, law, human rights,
cybersecurity) who will besfit from the project, and cay forward its experience in their domains.

CKA& ogAff 022a0 GKS QGAaAoAfAGE FYR gl NBySaa 27
links with other experts, networks and projects dealing with FETS.

Other rsks and the proposed mitigatianeasures are described in the following table.

Risk relating to dissemination Level Mitigation

Gaining recognition, acceptan| Medium PREFET will address this by adoptinmelusive
and support for the training approach and establishing angext group to
provided validate and enhance the sustainability of t
project outputs

GDPR requirements for priva| High GDPR evaluation will be undertaken on
notices and opin procedures exising contact lists. A dedicated Datg
could hinder recruitment 0] Management Plan has been prepareat this
Experts and IdeAcaden purpose D1.3.

participants

Failure to communicate th{ Medium WP5 will develop anchoringtrategies anc
complexity of ethical and legj framing for each technology area to supp
dilemmas relating to technolog public understanding of science.

that is difficult to understand.
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Risk that diversity in network{ Low PREFET partners will take an active rolg
languages and expertise, regio adapting, translating and communicatir
and countries make messag messages to their networks.

coming out of PREFET irrelevani
national and regional and/o
international audiences

Risk that public deliverablf High The exploitation manager will discu
reports impede scientifi¢ publication plans in relation to timing of onlir|
publication as results are alreac publication of deliverable reports to ensu
published in thepublic domain publication of deliverables do not interfere wil

plans for scholarly publication.

Table4: Risks and mitigtions

3.4.Monitoring and evaluation

3.4.1 Communication & Dissemination KPIs

The table below illustrates a list of key performance indicators for the different channels used in the
communication activities.

Instruments Target Expected impact

Project website = Research and innovatio 500 hits by M12| Interactive and informative

community worldwide impact on interested
audiences
Twitter Research and innovatio 100 followers by Raise awareness dPREFE
community worldwide M12 Project, events anc
commentary on FET relate
activity
YouTube Research and innovatio 50 FET relate( Highlight FET related vide
community worldwide video likes content from other content
creators

Table5: Key performance indicators forommunication activities
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4. Communi@tion

4.1. Objectives and strategy

This section outlines the adopted strategy for communicating and raising awareness about the project,
including objectives, the actions to be taken, their timing, th@édrgroups to reach, and the means

and channels taeach them. DMU and TRI are the lead partners of the communication activities,
however all partners are jointly responsible for promoting the project.

While our dissemination strategy aims to reach audesithat may take an interest in the potential
useof the results (e.g. scientific community, industry, policymakers), our communication plan focuses
on reaching out to society and showing the impact and potential benefits of PREFET oR.society

PREFET Wipromote engagement with relevant experts, incloglithe public and the media, and
sharing of experiences by communications activities targeted and adapted to various audiences.
Communication in the PREFET project will be greatly boosted by the fadt fbatises on a high
profile topic (FETS) that isicently widely covered by the media, academic and scientific discourses.

All the PREFET communication activities that will occur over the lifetime of the project will serve to
promote the project and itsesults to a multitude of audiences. These coveetof dedicated actions
aimed at engaging relevant experts, including the media and public, with regard to the project, its key
findings and results and, when possible, stimulating feedback from the &sxddre emphasis here is

on widely publicising theontent of the FET workbook, including the results of the Delphi study and
online survey as well as benefiting from the views and opinions of relevant experts (including the
public) with regard to FETs, Wd~ETs affect their lives, whether and to what extthey think FETs
should be regulated. The diverse range of audiences for PREFET communications means we need to
acknowledge that most of our audiences lack expertise in some of the areas covered by .FREFE

this reason, tactics for communicating complmessages to neexpert audiences need to be put in
place. This includes ensuring external communications are interesting and inclusive to all audiences
and that content is readable and adapted to thalance. Moreover, consistent messaging and a clear
project identity will help ensure PREFET is identifiable and recognisable as an entity.

4.2. Communication tools and channels

The partners will use a variety of instruments for communication purposes:

Social media (Twitter, YouTube)
Project web site
TEDlike talks, TV/Radio

We wil review these instruments at at regular intervals for efficacy.

2 hitps:/iwww.iprhelpdesk.eu/sites/default/files/ELPRBrochureBoostinglmpactGD-E. pdf
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4.2.1. Website

The PREFET website was launched in M3 (Jan 2019) and is managed,withNRTDI very active in
the provision of updated contets. It serves as the main point of contact fitre project, with a
structure that allows the consortium to tailor communications for different target audiences as the

project progresses.

The PREFET website is fully integrated into all major social media platforms allowing for quick
dissemination ofriformation once a case study or article has been published. Not only does this create
a cohesive appearance on all platforms, it serves as a form of advertising for people who may not be

familiar with the project.

The PREFET website will be closely alignéidhtegrated with the ORBIT online resources. ORBIT, the
Observatory for RRI in IEPprovides much of the functionality that will be required for a strong web
presence. More importantlyit is an environment that can draw on existing members andaxina

with an interest in PREFET activity to ensure broad visibility and reception of the PREFET findings.

The website is currently onlinattps://www.PREFET.eu/

=0 WHAT IS FET? FET FUNDING TRENDS IDEACADEMY RESULTS CONTACT US

Figure4:
Screenshot
of the
PREFET
website

The PREFET Project Is About Evidence-Based Detection Of

Emerging Technology Trends With High-Impact Potential, And
Funnel Them Down To Successful FET Proposals For 2019 And
2020 Calls (And Their Continuation Under The New Pathfinder).

13th & 14th November 2019 - Trendington

Q Save The Date

A European Discussion around the hottest trends in science and technology

How Can You Participate?

Take Part In The Open Consultation

Around Key Emerging Trends

Around 40 really hot trends have been pre-validated, and we are now getting
feedback from multidisciplinary experts. You are very welcome to join this exercise

,) aiming at directly influencing research funding policy at the European Level for the
coming years.

Open until October 2019

Tweets by @PrerETew )

PREFET Future and emerging technolc
@PREFETeu

Interested in future technology trends ?
prefet euftrends/
https:fitwitter.com/fet_eu/status/ 114125868
6821752833

PREFET Future and emerging technolc
@PREFETeu

Interested in future technology trends 7 We
are launching the consultation on Future
and Emerging technalogies today at the
Innovative Enterprise event in Bucharest
today. prefet euftrends/

PREFET Future and emerging technolc
@PREFETeu

PREFET at the FET2RIN pitching event in
Brussels today.

@martin_heaver @ORBITRRI @Fet2Rin @

fet_eu

3 https://www.orbit -rri.org
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4.2.2. Social media accounts

Publication of new information on the PREFET website automatically syndicates all social media
platforms so that tweets and posts are created with the latest article information. This does not
happen for videos which are hosted ¥wTube and added to the website once available.

Many of the topics covered by PREFET are already discussed on social media platforms. To ensure
PREFET is part of this discussion and help extend the reach of PREFET communications, we will use a
combinaton of official PREFET social media channels and channels owned by partners and experts in
the project.

4.2.2.1. Twitter

A Twitter accountf{ttps://twitter.com/PREFET&ufor PREFET was set up in Nov 20d.®ast news
about the project as soon as possible because of the widespread use of Twitter by policy makers,
European projects, researchers, influencers and other experts. At present it is managed by DMU.

Figure5: Screenshot of PREFET Twitter account

Other social media platforms will be used as materials (e.g. videos) and further results are available.

4.2.2.2. YouTube
A YouTube channel has been created for posting project videos as they become available.

At present this YouTube channel is manage®MU and once we have videos we will embed them
onto the website and include relevant keywords and phrases to ensure they are picked up by search
engines and visitors alike.
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